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1919 M Street, N.W. Room 222 S v
Washington, D.C. 20554
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Re: Ex Parte Presentation in MM Docket No. 93-48

Dear Mr. Caton:

On January 19, 1995, Ken Werner, Senior Vice President of Walt Disney
Television, and I met with Chairman Reed Hundt, Blair Levin and Merrill Spiegel;
Commissioner Rachelle Chong, Jane Mago, and various interns; Lisa Smith, Legal Advisor
to Commissioner Barrett; and Mass Media Bureau Chief Roy Stewart. We discussed the
definition of educational children’s programming, as well as issues relating to the production
and broadcast of children’s programming.

Pursuant to 47 C.F.R. § 1.1206, I enclose two additional copies of this letter and
a handout we distributed during our meetings. I also enclose two copies of a Mediaweek
article we provided at some of the meetings.

Sincerely, .
e Dbl |
iane S. Killory
Counsel for
The Walt Disney Company
cc:  Chairman Reed Hundt

Commissioner Rachelle Chong
Roy Stewart
Blair Levin I
Merrill Spiegel No. of Copies rec'd Oé/l
Jane Mago ListABCDE
Lisa Smith
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ISSUES: Educational Progr ramming on PBS

é@.m in the World Wil
- Carmen Sandiego Go?

or Barney the Dinosaur, wn,:unm::n. unelected the pext time around, because the public won't
Carmen Sandicgo and all their frieads, | stand idly by while their kids become a political football ™
these are trying times. For better or worse, Naturally, the rhetoric-to-date is chilling the pblic TV
gg«anﬂgﬂ establishment. “Everything that we've heard from the FGIF
Broadcasting System is under siege. The =" is that they’re serious about cutting off public broadcasting
g is comimg on rwo fronts. The first | funds,” said David Brugper, president of the Association of
was opened by the forees of television commercialism sew- | America’s Public Television Stations, a Washington,
-eral years back as programs children warzad wwatchwere | D.C-based lobbying group representing the nation’s s
programmed agaipst educational shows. The otheriswbe | 203 PBS affiliaten. "It could happen in the first 100  FEER
opeoed soon by the new Republican Congress, which is | days of the now Cangress.” et
expected to consider ending irs funding of the Corporation |~ During the budget process, public teievision ofi-  Jioeids
for Public Broadcasting, the quasi-public- | cials expect t be questioned about their fund-rais-  fapeesss

As the Republicans in body through which tax dollars are used | ing practices and whether PBS should simply adopt
o subsidize PBS, whese most education- | fres-roarket economics by becoming a commercial
Congress look to cut PBS =~ u programs are fomdt. - -  broadcast network. Reform-minded Republicans =
By the time the bartie js over, educa- | have aleo suggested that if PBS’s Bamey & Friends B, =

funding, m&§n=o§~%§§ tiopal programming as it bas been | and Sesame Soeet serics are merchandisiog cash  RiCe:
knoum since the creation of PBS could ' | cows (similar 2o commercial television’s Mightyy Mon  BSoor |

ggﬁcmﬂagsﬁq be forever changed, if not dumped alt- | phin Power Rangers and Teenage Mutant Nirja Tio [
. In its place could be federally | des), why shouldn’t CPB sbare in those spoils and be 5o

| 20 reach their audi ence.. andated educarional programming oo | entirely independent o the taxpayers’ pocketbooks? B
| commercial TV stations. Or it could The PBS peopie say that the system already is B
By Micheel Freeman shift almost entirely o cable. : almost independent. According to Michael Schoen- o5
Whatever happens, all sides agree, | feid, who is the CPB’s senior vp of corporate cum- - [EiGFs:

's going to be a bell of a fight. munications, public broadcasting (PBS's TV and S
gﬁgmﬂnﬁnfg?b».v radio stations) will receive $285.6 million m federal  JRGY»

made the PBS fund-raising agency a highly visible lightning | appropriations for the current fiscal year. The fed- N
rod in the Republicans’ argument that the arts and human- | eral contribution represents roughly 15 percent of

ities should po longer be subxidized by the federal govern- | the $1.8 billion raised by local PBS stations and the CPB
ment. “One of the things we're going to do thisyear, I hope, |  through additional individual donations and subscription
nsgaﬁonﬁgﬂmﬂgﬁg dtives, corporate sponsarship contributions, private foun-

‘which has been eating axpayers’ money,” said Gingricly, | dation granty agwell as other state and rmmicipal funding.
-who made the remark Dec. 6 oo a basic cable program he “We are talking about a (federal] subsidy that aver-
- tumts weekly on the conservative National Empowerment | “ages ot to $1.09 per taxpayer in this country, and that
‘Television cable petwork. sced maney bas belped us 1o generate 2&8:8 in out-
ggioﬁﬂgs@gﬂw plans for | side funding.” Schoenfeld sxys. *We feel that jt is the -
CPB, anch of it from the now disempowered and largely ERRn:ﬁnBB!EBoSER.SB a mode) for.
o m me sgme, neffectual libers] establishment. But others, notably Peggy- |- otber public agencies ™ - —. ,
Charren, the former president and founder of Action for Brugger of the Association of America’s Public TV Sta~
- Children’s Television (ACT), plan o give Gimgrich a fight | tions says the nearly $300 million federal outlay is still

- “What] find hudicrous about Gingrich and his Nacion- | critical component that ensures the viability of smaller:

N al Empowerment Television channel is that we can’t have %ﬁggmnuoug&a%
empowerment without edocation, and that's what he wants and 351 total local transmirters, it is mostly the smaller -

, %o deprive children and lower income families of,” says | market stations that more “propartionately” rely an the 15

. Charren, who served 252 _ﬂeﬂgnﬂia pereent federal contriburion t account for more than half

tect of the Children's Television Act of 1990, “If he i not " of their “Gacrerionary budget” to acquire much of the high- -
gggiﬁggﬂngﬂa .,ﬂ.‘&nﬁuanuuaﬂ. :
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xcould generate in the merchandising and advertising are-
.-sas—presenits potential conflicts with arrent public pobi-
cy as well as pomdhly undermining angoing PRS communi-
1y outreach cfforts and ather in-achool insructional
programs. As Brugger, Schoenfeld and Charren are quick
~#0 point out, a partico of the federal subsidy atiows the
~CPB to fund in-achool instructions) programs, which, if
they were to be commercially sponsored, woukd be in clear
i Propaoents of the elimination of funding, such as Rep.
¥ ¥hil Cranc (R.-I1L ), also sugpest that such PES staples as
i_ Sarmey and Sesame Street could alwys find & home on
me,‘ by definiticn, includes the consideratiop of cable
& yelevision netwarks Any potential shift of PBS series to
5

‘Carmman Sandingo’: PES-ghow-turned Fox cartoon.

«able, suggests Charres, would take away access © edixa-

afford cable service.)

In whar may prove a model for the future, PBS and
{PB have found a way to stretch whatever federal and
vmdnumareatmexrdxspmalbymakmgmmnve

series ariginally conceived by Nye (a former aviation
eogineer) and tested on PBS affiliate KCTS i Seartle, is
first example of a public and private coventure serics
gm: is utilized in a shared broadcast window between

PBS and commercial syndication. As Buena Vista Tele-

-wision™s senior vp of business affairs, Ken Werner bap-
much of the intricate financial participation and dis-
ibution discussions on 7he Saence Guy. Werner credits
blic TV for “coming up with the most complicated and |
e deal-making structures” in which the Disney Ca.

Mﬂckepubﬁml mmmdmm__gndmmhumhnm NP
> . PES' programming—likely ventering oo the
potentinlly stronger revenue that chikiren's programming

tional programming for lowes-income families who 't

| alsbow of its own in fall 1995. “Educational programming -

-—

‘ .mlpvd!mhldguuntsmﬂhmfwmcﬁm”
episodes (roughly $200,000 pet episode), Werner said that

the CPB was abie 1o contribute $1.9 million toward the _. ..
f -weckly production of The Sdience Guy; LIN Television, s _
.gaajor comumercial station group, added $1 million; The r
Narional Science Foundation stepped up with resource —
~material and a §3 million grant; and Buens Vista Televi-

4 sion filled out the rest of the fimancing at shightly more than

-$2 million In return, Werner seys the KCTS is a net prof-
1 it participan! in the series, whereby an unspecified per-
1 centage of the pationnal barter advertising sales, interna-
mmmmmmmm
{ <KCTS for other series production.

-"*The C¥B and PBS stations’ limited funding situation
doesn’t help them atiract many big name producers, but
-they have been aggressive in seeking out u few capital ven-
dure partners who are willing to help them find alternative

'lmNn PBS, and commercial, ﬁ'omthomt

~enues in order 1o maximize what is a ety narrow andi-

tms 1 be supported, because the burdies educational pro-
«ncers face is mch tougher than what producers of enter-

+cial broadcast pondits by becoming the second highest rat-

aintnent sevies contend with in commercial venues ”
~Even though The Science Guy has surprised commer-

-ed weekly educational series (with a scasan-to-date 1.5 rat-

ing among chikiren two to 11 years old), Werner comcedes ™
that it could be nmtil the end of next season (the series’ -
third year) before all of the partners see it hit the break-
even point. The Scence Guy's ratings may not sound over-
ly mnpressive, but it is considered a significant accompiish-
anent in broadcast syndication, where five of the eight
weekly educational series in syadication are currently sver-
-aging lower than 1.0 ratings. a

David Brugger,
who heads the
associstion of PBS
stations, sees big
euUts coming from
the new Congress.
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ALL 1993-94 KIDS PROGRAMMING

NETWORK and SYNDICATED

September 6, 1993 to September 4, 1994
Ranked by Kdds 2-7%

= = FCC-Friendly Shows Bolded
Lrogram

POWER RANCERS-SAT FOX

POWER RANGERS FOX

XMEN FOX

TINY TOONS-SAT FOX
BOBBY'S WORLD FOX
TAZMANIA FOX

£EK THE CAT FOX
GARPIELD LFRIENDS N cas
ANIMANIACS FOX
CARMEN SANDIECO* FoX
BATMAN-FOX FOX

SONIC THE HEDGEROG ABC
ADDAMS FAMILY ABC
TALES-CRYPTKEEPER ABC
MUTANT NINJA TRTLS ¢ C8s
MUTANT NINFA TRTLS It cBs

TINY YOONS-£OX FOX
DROOPY FOX
BONKERS BUENA VISTA
GARFIELD & FRIENDS ( e

MERRIE MELODIES FOX

BUGS BUNNY/TWEETY i ABC

COOF TROOPASYN BUENA VISTA
NEW DENNISMENACE Ces

LAND OF THE LOST! ABC

LANG OF THE LOST ABC
DISNEY'S LITTLE MERMAID CuS

SONIC THE HEDGEHOG | ABC

8UGCS BUNNY/TWEETY | ABC

DOG atY FOX
NEWADVEN-CPT. PLNT* TURNER
COW.BOYSMOOMESA  ABC

TOM & JERRY KIDS MF FOX

ARC WEEKEND SPECIALS® ASC

BIKER MICE FROM MARS RYSHER
OARKWING DUCKSYN BUENA VISTA
CADILLACS & DINOSAURS  CBS
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161/ 95
16/ 95
1&Y 95
189/ 95
162/ 95
161/ 95
162/ 85
201/ 94
161/ 88
16 95
160/ 95
413/ 92
0¥ &7
199/ 59
180/ 90
189/ 90
161/ §5
162/ 95
178/ 93
201/ 98
160/ 95
201/ 90
179/ 94
17 82
19¢ 88
187/ 86
203/ 96
206/ 91

0¥ 9

161/ 95
198/ 97
191788
160/ 95
100/ 84
1Y 92
161/ 82
162 79
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ALL 1993~ 94 KIDS PROGRAMMING

NETWORK and SYNDICATED

Saptambor 6, 1993 (0 September 4. 199¢
Ranked by Kids 2-11

* « FCC-Friendly Shows Bolded
RYG)—

P Qrignsoriet Tyge oy Tms BT Wia[ BT a5 v
CRO*® ABC CA Ssl 1200F N18R2 44| 28 205/ 81
CONAN & YNG WARRIORS CBS CA Sa 11308 /584 26| 28 9 172 83
TRANSFORMERS:CEN 2 CROUP W CA Va. 91283 S1 | 28| 1.8 116/85
AMAZ ADV 1/MICHTY MAX BOHBOT/AMG CA Vi, /1283 S| 27| 1.7 120080
FUNANNA BARBERA U TURNER CA Vu, W23 51137 20 9% 89
CITYKIOS ABC CL Sa. 1200 92%99 14| 26 | 19 189/86
AMZN* ADV 2708 DRAGON BONMBOT/AMG CA Va. 9/12/93 511 26| & 10475
BEAKMAN'S WORLD®™ chas ClL Sel 15000 Q9833 €3} 285 | 20 190/ 91
ADV. SONIC-HEDCEHOG 8OHBOT CA M+ 6M3 51| 25| 13 1183
TALE SPIN BUENAVISTA CA MF am3 81| S .7 15 &
CHIP ‘N* DALE BUENAVISTA CA WV, %1283 S1 | 2] 15 13787
WINNIE THE POOHSYN BUENAVISTA CA Va, V183 51 2.2 1.4 13488
CONAN THE ADVEN. ONEWORLD CA MF 91383 50| 22 1S 10/ 85
MARSUPILAMI cas CA Sg. B:00A 91893 49 ] 21 | 14 18588
CBS STORYBREAK Cas CL Sa 11:30A 9/1803 43| 21| 4 14/ 76
DUCKTALES BUENAVISTA CA Mmf vem) 51| 2.1 1.3 10Y/ 62
AMAZ' ADV 2KING ARTHUR BOHBOT/AMG CA  Vp. Yiams 51 | 20 1.3 8N
EXQSQUAD MCA TV CA Ve /19/3 30| 20| 1.6 13790
PINK PANTHER CAMELOT ENT, CA  M¥F 913188 50 20 1.2 8% 82
SAVED BY THE BELL Nec CL Sz 11:000 91183 SO 1.8 | 2.7 t8x/e7
BILL NYFSCIENCE GUY* BUENA VISTA (N Var. w1288 31| 1.7t 1.5 211/ 8§
MR. BOGUS RYSHER CA V. 8128) 0] 1,7 | 1.0 8860
CAPTAIN PLANET & PIN.® TURNER CA M¥ 08 ST )17 1.3 105793
NEW ADVEN SPEED RACER GROUPW CA Vg 1983 S0 1.5 | 1.0 89/ 75
ADV. IN WONDERLAND®™ OUBNA VISTA CN Var. 1383 £1 ] 1.2 | 1.0 183/ 91
AMAZ' ADV I/HURRICANES BOHBOT/AMG CA Vs V283 51| 1.3 ] 08 78/ 68
CALIFORNIA DREAMS NBC CL Sa 10:30A 91193 48 1.2 | 2.0 16V 78
RUNNING THE HALLS NBC CL Sat 11:30A 1183 45| 1.1 | 1.6 148/
FUN-ANNA BARBERA Y TURNER CA V. M Nl 8.9 93/ 88
PICK YOUR BRAIN® RYSHER a v VInRy S0 1.1 ] 1.1 1V 8
WIDGET® RYSHER CA Va. 92689 49 ) 10| 07 120/ 23
XUXA* (FE/MTM A M VI s0| ab | a6 117/ 72
80715’ MASTER ALL AMRCN CA M¥F V2783 48| 09 | 06 8y 78
NICK NEWS* vIACOM N Var, 8265 &S| 88| 13 17K 85 L Pram——
INSPECTOR GADGETSYN  BOHSOT/AMG cn MF MM3 S1j 08| 05 6&/70
NAME YOUR ADVENTURE  NIC Si. 10:00A #1193 0] 0r ] 22 8788
MAD SCIENTIST t* SABAN ﬂ Var 268 ® ) 06 MY N
YOG! & FRIENDS TURNER PROC CA  MF o3 0] 07 07y w84

Aover M7 o dgdt GAA whare oalibis. Ton o mere wamin. CA & Chlidron‘sianimgtion; CL © Chlirews Live Actien.
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ALL 1993-94 KIDS PROGRAMMING

NETWORK and SYNDICATED

Septamber 6, 1993 W September 4, 1994
Ranked by Kids 2-11

* @ FCC-friendly Showy Bolded ‘

Program OrgoatarNg Iveg Ray Iime Eiet TG
ENERGY EXPRESS* YRIBUNE €N Var. 41982
TWINKLE® RYSHER & v 82652
ADVENTURES T-REX -WKLY ALLAMRCN CA Var V1203
AROUND-WRLD 80 DREAMS BOHBOY/AMG CA Vi V1293
SCRAMBLE® - BANDORA CN Va. 91293
MAD SCIENTIST I1* SARAN c v 22693
HALLO SPENCER SABAN QA mF 972093

CA mé $/6/93

ADVENTURES T-REX (M-F) ALL AMRCN
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17

Smsas AT ae Gaing GaA WASs oualiatls. Tan @ mte wavhé CA = Childeny Animsiion CL. = GHliPUn's Lo Asien

&6

0.4
o4

0.2
0.2

B

Y

Hy
’l‘

es
03

a5

0.1

I AT

170/ &9
10/ &1

63/ 56
84/ 67
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